Méurmtn, 14 OktwpBpiou 2021

WHOIAKH MPOBOAH AHMOY ZE ENIAETMENEZ ATOPEZ TOY
EZQTEPIKOY

OAokAnpwBnke to €pyo «Wndrakn mpoBoAr Tou Afjpuou AVaToALKkr ¢ ZAUOU O ETUAEYUEVEC
0yOPEG TOU €€WTEPLKOU».

JTo)0G NTaV, LECW TNG LAOTIOINGNG OAOKANPWHEVOU TTAGVOU TIPOBOANRG, LE OAA TOL KOVAALLL
KoL TLg LeBdSoug papketivyk oto Aladiktuo, n mpowbnon tou Arjuou, w¢ TOUPLOTIKOU
T(POOPLOLOU.

To mAdvo mepleAAPBAVE TNV AVATITUEN TOU TIEPLEXOEVOU KOl TwV EPYAAELWV EMLKOWVWVIAG
KaBwWG KoL CTOXEVHEVEC EVEPYELEG PNPLAKNAC TTpowBNnong & SLadrLong Tou MPoopLoKoU,
(Digital Marketing) omwg emniong kat emkowvwvio Twv Spacewv oe Kevtplkd Méoa Mallkig
Evnuépwong.

H yndrakn mpoPoln kat mpowbnaon, Tou Afpou AvatoAlknG ZAU0OU, W TOUPLOTLKOU
TPOOPLOUOU, elval amapaitnTn, yLa TNV MPOcEAKUCH LEYAAUTEPOU ApLOUOU ETILOKEMTWY Kal
T(POBAETIOVTAV OTO ETNOLO EMLXELPNOLOKO TPOYPOppA Spdoswy Tou Afjou, yla To €tog 2021.

EruAéxOnkav tpeig (3) ayopég otdyol, Mepuavia, Zoundia kat OAavdia, oTig onolieg
SnuloupynBnkav Kapmavieg péow tng Google, oL omoieg kKopudwONKaAV KATA TOUC UNVEC
Mdato kat loUvLo, £€ToL WOTE N ZAUOC VA amoTeAel Evav ammd Toug TPOoPLOUOUE OTOXOUC TWV
TUOAVWV EMLOKEMTWY TNG TeAeuTalag otyung (last minute).

To concept TNG KAUTAVLOC, NTAV N TipowBnon, Sekaoktw Pivteo, SLAPKELAC WG 2 ¥4 AEMTA TO
KABe éva, Ta onola va npogPalav kat mpowbouoav Ladope TOUPLOTIKES SPACTNPLOTNTES
TOU VNOLOU, UE TNV AVATTTUEN BEUOTLKWY EUIMELPLWYV KAL LNVUUATWY YLO TOV TTPOOPLOWO, YLa
Xprion otn social media kaumnavia.

To KEVTPLKO HAVULA TNG KAUMAVLAE NTaV To “Samos Explore”, eunveuouévo amo tn
LotooeAida evaAlakTikou Touplopol tou Arfpou, www.samosexplore.com.

JUYKeVTpwaoape oxedov 5 ekat. epPavioelg oe OTOXEUHUEVA HEOA, HECW TWV CUVNBELWV TWV
ETILOKETTWY, LLOC KOL O TOUPLOKOG EXEL TIEPAOEL 0” £val SLOPOPETLKO emimedo Sivovtog
£udaon otn Snuoupyia eumelplwv Kat story telling pactnplotnTwy.

YToV TopEQ TNG MPOBOANG HEow TNG LNXovAG avalntnong Google kal Kot eméKTaon TOU
Youtube, to Koo emAéxBnke Baoel evdladepOVIWY OTOV TOUPLOUO KalL TLG outdoor activities
LLE OKOTIO TNV MIPOCEAKUGN VEQC LEPLOOC ETILOKEMTWV.

EvSelktika avadEpoupe kamola Snuoypadikd otolxeia, avadoplkd Le TLC TPOPBOAEC TNG
SladnuLong pag, mou napouctalouy evladEpov:

®uMo :

57,49 % Av6peg



42,51 % luvaikeg
HAwakn Katnyopia:
-18-24 ,13,45%
-25-34,19,11%
-35-44, 25,67%
-45-54, 24,63%
-55-64, 11,66%
-65+, 5,48%

ErutAéov ekmovnOnkav otoxevpéva digital posts waote va SnuloupynBel pia opatpikn 3600
digital otpatnyikn pe otoXeUUEVEG XopnyoUUEVEG (sponsored) tomoBetioelg ota Social
Media ( Facebook - Instagram ).

To yeyovoc OTL PpEToG N ToupLOTIKA Kivnon oto vnol pag Eemépace kaBe mpoodokia,
Sebopévwy Twv BLaltepwv cuvBNKwWVY TIOU EMLKPATOUCAV TTAYKOOULWG, Log Seixvel OTL péoa
oo EMOYYEALATIKEG EVEPYELEC LE CUYXPOVA LECA KOL CUVEPYAOLEG UTTOPOUE Va
avadeifoupe To eVOANAKTLKO TTPOLOV TOU TOTOU HOG.

MeAAoVTLKOG 0TOX0C Tou Afpou pag elvat n dtadiktuakr) poBoAn (digital exposure) tng
ZAauou, to 2022, va enekTabel 0 MEPLOCOTEPEC XWPEC - AYOPEG, LUE LEYAAUTEPOU
BeAnvekouc tomoBetroslg og 6Aa ta Social Media £toL wote va pumopouv 0Ao Kal Tio toAAotl
ETILOKEMTEC va Yyvwploouv To povadiko vnot pag.



